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WORLD DESIGN CAPITAL: CAPE TOWN 2014
In 2014, Cape Town was named the World Design Capital (WDC) for that year.

The central theme behind the city's successful bid, 'Live Design. Transform Life."
focuses on the role that design can play in social transformation. While the WDC year
has ended, the impact of the projects and creative production from this period lives
on.

Our graphics below showcase the economic, social and geographical impact that
World Design Capital 2014 had on Cape Town.
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Her ambitious but achievable
objective is that the legacy of the
WDC is a City that makes better, o

smarter decisions that help
mprove the quality of life for all.
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Many projects were
catalysed by the call for
submissions and impetus
given by official
recognition as  part of the
WOC programme.
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TOTAL BUDGET ALLOCATED FOR WDC2014
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NEW BUSINESS SALES TOWARDS GROSS GEOGRAPHICAL PRODUCT
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¢ 150 young designers are
/' housed at the Watershed

Making progress possible. Together.

www.ca petown.gov.za



E Qr] Anincrease n

active citizenship
from the design industry.

Impact within
CAPE TOWN

World Design Capital acted as a catalyst; and
despite the early impacts that have already been
identified, the real social and econoemic impact will
oe felt only many years after the event.

One of the great “wins™ of WDC2014 is the way the
programme democratised design, brought
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Many WDC2014
projects focused
on social and
environmental
development.

Ordinary
> citizens have
been engaged

The Mayor expressed the intention
for every citizen of Cape Town to feel
the impact of WDC2014. As the first
WOC city from the developing world
and the first to focus on
transformative design for developing
world urban challenges, Cape Town
was seeking solutions that are
relevant to 90% of the world.
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